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Introduction
�+�H�D�O�W�K�� �P�H�O�D�V�� �L�V�� �D�� �S�U�R�P�L�V�L�Q�J�� �'�U�D�W�H�J�\����
for reaching out to a large number of 
women of reproductive age. Collabora-
�W�L�Y�H���H
u�R�U�W���E�H�W�Z�H�H�Q���W�K�H���3�R�S�X�O�D�W�L�R�Q���:�H�O��

fare Department and The Challenge 
�,�Q�L�W�L�D�W�L�Y�H�����7�&�,�����3�D�N�L�'�D�Q�����V�S�H�D�U�K�H�D�G�H�G���E�\���*�U�H�H�Q�'�D�U���6�R�F�L�D�O���0�D�U�N�H�W�L�Q�J��
���*�6�0�����K�D�V���V�K�R�Z�Q���J�U�H�D�W���L�P�S�D�F�W���I�R�U���L�P�S�U�R�Y�L�Q�J���I�D�P�L�O�\���S�O�D�Q�Q�L�Q�J�����)�3����
awareness and utilization in urban slum areas. The Challenge Initia-
�W�L�Y�H�����7�&�,�����S�O�D�W�I�R�U�P���L�V���E�H�L�Q�J���L�P�S�O�H�P�H�Q�W�H�G���D�F�U�R�V�V���������F�R�X�Q�W�U�L�H�V���J�O�R�E�D�O�O�\��
�Z�L�W�K�� �W�K�H�� �L�P�S�O�H�P�H�Q�W�D�W�L�R�Q�� �L�Q�� �3�D�N�L�'�D�Q�� �E�H�L�Q�J�� �O�H�G�� �E�\�� �*�U�H�H�Q�'�D�U�� �6�R�F�L�D�O��
�0�D�U�N�H�W�L�Q�J���� �7�&�,�� �Z�R�U�N�V�� �Z�L�W�K�� �O�R�F�D�O�� �J�R�Y�H�U�Q�P�H�Q�W�V�� �D�Q�G�� �E�D�V�H�G�� �R�Q�� �N�H�\��
�S�U�L�R�U�L�W�\���D�U�H�D�V�����7�&�,���Z�R�X�O�G���F�R�G�L�I�\���K�L�J�K���L�P�S�D�F�W���L�Q�W�H�U�Y�H�Q�W�L�R�Q�V���W�R���V�X�S�S�R�U�W��
�X�Q�L�Y�H�U�V�D�O�� �D�F�F�H�V�V�� �W�R�� �U�H�S�U�R�G�X�F�W�L�Y�H�� �K�H�D�O�W�K�� �D�Q�G�� �I�D�P�L�O�\�� �S�O�D�Q�Q�L�Q�J�� �D�O�R�Q�J��
�Z�L�W�K���D�G�Y�R�F�D�F�\���I�R�U���E�H�K�D�Y�L�R�U�D�O���F�K�D�Q�J�H�����7�&�,���I�X�U�W�K�H�U���S�U�R�Y�L�G�H�V���W�H�F�K�Q�L�F�D�O��
�D�V�V�L�'�D�Q�F�H���D�Q�G���F�K�D�O�O�H�Q�J�H���I�X�Q�G���W�R���S�D�U�W�L�F�L�S�D�W�L�Q�J���F�L�W�L�H�V���I�R�U���L�P�S�O�H�P�H�Q�W�D��
tion of its high-impact interventions (HIIs).
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�7�K�H���I�D�P�L�O�\���K�H�D�O�W�K���P�H�O�D�V���Z�H�U�H���K�H�O�G���R�Y�H�U���I�R�X�U���W�L�P�H�V���L�Q���W�K�H��
�G�L�'�U�L�F�W���Z�L�W�K���D���I�R�F�X�V���L�P�S�U�R�Y�L�Q�J���D�Z�D�U�H�Q�H�V�V���D�Q�G���X�W�L�O�L�]�D�W�L�R�Q��
�R�I�� �)�3�� �P�H�W�K�R�G�V�� �D�Q�G�� �V�H�U�Y�L�F�H�V���� �V�S�H�F�L�¿�F�D�O�O�\���� �O�R�Q�J���D�F�W�L�Q�J��
�U�H�Y�H�U�V�L�E�O�H���F�R�Q�W�U�D�F�H�S�W�L�Y�H�V�����/�$�5�&�V�������)�D�P�L�O�\���K�H�D�O�W�K���P�H�O�D�V��
�K�R�'�H�G�� �D�W�� �3�R�S�X�O�D�W�L�R�Q�� �:�H�O�I�D�U�H�� �'�H�S�D�U�W�P�H�Q�W���� �I�D�F�L�O�L�W�L�H�V�� �D�U�H��
�D�Q���D�Y�H�Q�X�H���I�R�U���Z�R�P�H�Q���W�R���D�G�R�S�W���D�Q�\���)�3���P�H�W�K�R�G���R�I���D�Q�\���W�K�H�L�U��
choosing after counselling. 
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�7�K�H���K�H�D�O�W�K���P�H�O�D�V���Z�H�U�H���K�H�O�G���R�Y�H�U���I�R�X�U���W�L�P�H�V���L�Q���W�K�H���G�L�'�U�L�F�W���D�Q�G���W�K�L�V��
�F�D�Q�� �E�H�� �F�R�Q�W�L�Q�X�H�G�� �W�R�� �W�D�U�J�H�W�� �S�R�S�X�O�D�W�L�R�Q�� �J�U�R�X�S�V���� �I�R�F�X�V�L�Q�J�� �R�Q�� �)�3��
�V�H�U�Y�L�F�H�V���V�S�H�F�L�D�O�O�\���W�K�H���O�R�Q�J���D�F�W�L�Q�J���U�H�Y�H�U�V�L�E�O�H���P�H�W�K�R�G�����(�Y�H�U�\���P�H�O�D��
�S�U�R�Y�L�G�H�� �V�K�R�U�W�� �W�H�U�P�� �D�Q�G�� �O�R�Q�J���W�H�U�P�� �P�H�W�K�R�G�� �D�Q�G�� �S�H�U�P�D�Q�H�Q�W�� �)�3��
�P�H�W�K�R�G�V�����J�L�Y�L�Q�J���F�O�L�H�Q�W�V���D���F�K�R�L�F�H���W�R���V�H�O�H�F�W���I�U�R�P���E�D�V�H�G���R�Q���L�Q�G�L�Y�L�G�X��
�D�O�� �D�Q�G�� �I�D�P�L�O�\�� �S�O�D�Q�Q�L�Q�J�� �U�H�T�X�L�U�H�P�H�Q�W�V���� �7�K�L�V�� �G�D�W�D�� �Z�D�V�� �F�R�P�E�L�Q�H�G��
with clients and services to measure how well various outreach 
�H
u�R�U�W�V�� �Z�R�U�N�H�G�� �D�W�� �H�D�F�K�� �L�Q�G�L�Y�L�G�X�D�O�� �P�H�O�D��
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�7�K�H�V�H���K�H�D�O�W�K���P�H�O�D�V���K�D�Y�H���V�K�R�Z�Q���D���K�L�J�K���D�F�F�H�S�W�D�Q�F�H���I�R�U���)�3���V�H�U�Y�L�F�H�V��
and brings out the importance of collaboration between the 
government and non-government organizations in their promo-
tion. This also shows how these initiatives have been successful 
�L�Q���D�W�W�U�D�F�W�L�Q�J���P�R�U�H���X�V�H�U�V���L�Q�W�R���W�K�H���V�L�W�H�����E�R�W�K���2�3�'���D�Q�G���)�3�������)�X�W�X�U�H��
�S�R�O�L�F�L�H�V���P�X�'���L�Q�F�R�U�S�R�U�D�W�H���I�D�P�L�O�\���K�H�D�O�W�K���P�H�O�D�V���D�V���D���O�R�Z���F�R�'���D�Q�G��
�H
u�H�F�W�L�Y�H�� �Z�D�\�� �W�R�� �L�Q�F�U�H�D�V�H�� �)�3�� �D�Z�D�U�H�Q�H�V�V�� �D�Q�G�� �X�W�L�O�L�]�D�W�L�R�Q��

�)�D�P�L�O�\�� �+�H�D�O�W�K�� �0�H�O�D�V�� �K�D�Y�H�� �G�H�P�R�Q�'�U�D�W�H�G�� �W�K�H�L�U�� �Y�D�O�X�H�� �D�V�� �D��
�'�U�D�W�H�J�L�F�� �S�O�D�W�I�R�U�P�� �I�R�U�� �L�Q�F�U�H�D�V�L�Q�J�� �F�R�P�P�X�Q�L�W�\�� �D�Z�D�U�H�Q�H�V�V�� �D�Q�G��
�X�S�W�D�N�H���R�I���I�D�P�L�O�\���S�O�D�Q�Q�L�Q�J�����)�3�����V�H�U�Y�L�F�H�V�����7�K�H���D�F�W�L�Y�H���L�Q�Y�R�O�Y�H��
�P�H�Q�W���R�I���W�K�H���3�R�S�X�O�D�W�L�R�Q���:�H�O�I�D�U�H���'�H�S�D�U�W�P�H�Q�W���D�O�R�Q�J�V�L�G�H���J�R�Y�H�U�Q��
ment and non-government partners has been crucial in build-
�L�Q�J���W�U�X�'���D�Q�G���I�D�F�L�O�L�W�D�W�L�Q�J���D�F�F�H�V�V���W�R���)�3���U�H�V�R�X�U�F�H�V�����7�K�H�V�H���P�H�O�D�V��
�S�U�R�Y�L�G�H�� �D�� �F�R�P�P�X�Q�L�W�\���F�H�Q�W�H�U�H�G�� �D�Q�G�� �F�R�'���H
u�H�F�W�L�Y�H�� �V�R�O�X�W�L�R�Q�� �W�R��
�R�Y�H�U�F�R�P�H�� �F�R�P�P�R�Q�� �E�D�U�U�L�H�U�V�� �W�R�� �)�3�� �D�F�F�H�V�V���� �7�R�� �V�X�'�D�L�Q�� �D�Q�G��
�D�P�S�O�L�I�\�� �W�K�H�V�H�� �R�X�W�F�R�P�H�V���� �I�X�W�X�U�H�� �S�R�O�L�F�L�H�V�� �V�K�R�X�O�G�� �F�R�Q�V�L�G�H�U��
�I�R�U�P�D�O�O�\�� �L�Q�W�H�J�U�D�W�L�Q�J�� �)�D�P�L�O�\�� �+�H�D�O�W�K�� �0�H�O�D�V�� �L�Q�W�R�� �W�K�H�� �R�X�W�U�H�D�F�K��
�I�U�D�P�H�Z�R�U�N���R�I���W�K�H���3�R�S�X�O�D�W�L�R�Q���:�H�O�I�D�U�H���'�H�S�D�U�W�P�H�Q�W���W�R���G�U�L�Y�H���)�3��
engagement and utilization across communities
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