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Program Description

7KH KHDOWK PHODV ZHUH KHOG RYHU IRXU WLPHV LQ WKH
FDQ EH FRQWLQXHG WR WDUJHW SRSXODWLRQ JURXSYV
VHUYLFHV VSHFLDOO\ WKH ORQJ DFWLQJ UHYHUVLEOH PH
SURYLGH VKRUW WHUP DQG ORQJ WHUP PHWKRG DQG SH
PHWKRGV JLYLQJ FOLHQWV D FKRLFH WR VHOHFW IURP ED
DO DQG IDPLO\ SODQQLQJ UHTXLUHPHQWY 7KLV GDWD zDV™RPEFAEHKEA
with clients and services to measure how well various outreach
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Policy Implications :
)DPLO\ +HDOWK OHODV KDYH GHPRQ'UDWHG WKHLU OXH V. D
'"UDWHJLF SODWIRUP IRU LQFUHDVLQJ FRPPXQLW\ DED HQH )Q G

L'H LQEMR J)YH

XSWDNH RI IDPLO\ SODQQLQJ )3 VHUYLFHV 7KH DF
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ment and non-government partners has been crucial in build-
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IUDPHZRUN RI WKH 3RSXODWLRQ :HOIDUH 'HSDUW Hihkde initiatives have been successiul

engagement and  utilization across  communities LO DWWUDFWLQJ PRUH XVHUV LQWR WK
SROLFLHV PX' LQFRUSRUDWH IDPLO\ KH
HuUHFWLYH zZzD\ WR LQFUHDVH )3 DZD
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